Entertainment and Media

“No hiding-place” from the
migration to digital




PricewaterhouseCoopers' Global Entertainment and Media Outlook: 2009-2013 combines deep
knowledge of local markets with a truly global perspective — a powerful tool for understanding
critical business issues and help you to draw your own conclusion, with five-year consumer
spending and advertising forecasts plus analyses of the economic, political, demographic, and
technological trends affecting the industry, across 12 major industry segments in 48 countries and

areas.

The outlook is prepared annually by PricewaterhouseCoopers, one of the world's leading
professional services firms, in association with economic forecasters Wilkofsky Gruen Associates.

It is a must-have for executives across the entertainment and media world, the Outlook is also a
valuable reference tool for all related industries, including banking and private equity, technology,

telecoms and communications.

As you formulate your business plans and investment strategies for the next five years, let Outlook help you.

Consider:

12 Industry Segments

® |Internet access: wired and mobile
e Internet advertising: wired and mobile

e Television subscriptions and license
fees

e Television advertising

e Recorded music

e Filmed entertainment

e Video games

e Consumer magazine publishing

e Newspaper publishing

e Radio and out-of-home

e Consumer and educational book
publishing

e Business-to-business publishing

When will the advertising recovery begin, and in which segments?
Which regions still anticipate growth?

What's driving consumer spend right now?
How will the different segments react to the digital transformation?

4 Regions / 48 Countries

North America

Canada United States

EMEA

Western Europe Central and Eastern Middle East/
Europe Africa

Austria Belgium  Denmark Czech Republic Israel

Finland France Germany Hungary Saudi Arabia/Pan

Greece Ireland Italy Poland Arab’

Netherlands Norway Portugal Romania South Africa

Spain Sweden  Switzerland Russia

United Kingdom Turkey

Asia Pacific

Australia China Hong Kong India Indonesia Japan

Malaysia New Zealand Pakistan Philippines  Singapore

South Korea  Taiwan Thailand Vietnam

Latin America

Argentina Brazil Chile

Colombia Mexico Venezuela

T Comprises Algeria, Bahrain, Egypt, Jordan, Kuwait, Lebanon, Libya, Morocco,

Oman, Qatar, Syria, and the Un

ited Arab Emirates.



Outlook can provide you with a fresh insight into your industry sector

Consumer / End-User Spending
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Ordering information

Global Entertainment and Media Outlook: 2009-2013

Full Book Executive Summary
¢ 600+pages of data tables and charts; e 100 pages
includes Executive Summary and 12 e US$95" for hard copy or PDF?

segment-specific chapters
e US$995" for hard copy or PDF?

Individual chapters Multi-user license
e 40-60 pages plus Exec Summary; available ¢ Distribute the PDF to your entire organisation
separately e US$3000t for PDFT only

e US$150 eachtfor PDF* only

T please note all prices are exclusive of shipping and handling fees.

Please contact us if you are interested in this piece of thought leadership:

Beijing Shanghai

Vincent Cheuk Jane Kong

Tel: +86 (10) 6533 2010 Tel: +86 (21) 2323 2648

Email: vincent.cheuk@cn.pwc.com Email: jane.kong@cn.pwc.com
Hong Kong

Marcel Fenez
Tel: +852 2289 2628
Email: marcel.fenez@hk.pwc.com

To place your order, please visit www.pwc.com/outlook
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